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The Invention of Press Photography.  
From the Ullstein collection 1894–1945. 

23 June to 31 October 2017 

A joint exhibition of ullstein bild / Axel Springer Syndication GmbH  
and the Deutsches Historisches Museum 

 

The exhibition “The Invention of Press Photography. From the Ullstein 
collection 1894–1945” focuses on a historical turning point in the 
development of the German press landscape. Towards the end of the 19th 
century the Ullstein printing house established its collection of press photos 
and, as of 1894, began publishing the “Berliner Illustrirte Zeitung” (BIZ). 

Taking the BIZ as an example, the exhibition presents the world of 
photographic images from Ullstein’s most successful popular magazine. 
Achieving at times a circulation of almost two million copies, the weekly was 
the market leader and was read by very broad sectors of the population. The 
BIZ stands for the birth of a new medium, the illustrated magazine, which 
achieved its impact and popular success increasingly through pictures, at the 
same time influencing viewing habits and fulfilling the visual longings of its 
readers. 

Analogue photography forms the core of the exhibition; examples from the 
Ullstein collection provide the viewer with a new perspective on this 
medium. 340 original prints from ullstein bild’s unique historical collection of 
photos by noted photographers and agencies, including Zander & Labisch, 
Georg and Otto Haeckel, Philipp Kester, Martin Munkacsi, Felix H. Man, 
Erich Salomon, Yva, Max Ehlert and Rosemarie Clausen, give insight into the 
history of photography, the press and the printing house, but also into many 
periods of contemporary history. Individual issues of the BIZ supplement the 
presentation and show the photographs in the framework of their 
publication. 

The exhibition takes visitors back to the source of today’s flood of digital 
images and offers insight into the complex decision-making processes of 
picture editing. 
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Accompanying Events 

Wednesday, 28 June 2017, 6 pm,  
Curator tour 
Carola Jüllig, Deutsches Historisches Museum 
Dr. Katrin Bomhoff, ullstein bild 
Exhibition Hall 

 

Lectures 

Wednesday, 27 September 2017, 6 pm 
The Deformation of Press Photography. Press photo and Photo Press 
under National Socialism 
Harriet Scharnberg, Historian, Münster 
Auditorium 

German photo journalism reached an initial heyday immediately before the 
“seizure of power” by the National Socialists. It all came together in the 
critical juncture of mass-circulation illustrated media, of the founding and 
situating of German and international photo agencies, and of the flourishing 
new professional field of press photography. The lecture uses the example 
of the “Berliner Illustrirte Zeitung” to show how the Nazi control of the press 
seized upon the critical points of illustrated press production in order to 
influence the image that the readers of the German and international press 
had of the German Reich. 

Wednesday, 25 October 2017, 6 pm 
The Underestimated Avant-garde. Early Press Photography in the 
Berliner Illustrirte Zeitung  
Dr. Enno Kaufhold, Photo Historian, Berlin 
Auditorium 

Ottomar Anschütz, Karl Delius, Waldemar Titzenthaler, Zander & Labisch 
and the Haeckel brothers were among the pioneers of press photography in 
Berlin around 1900. The lecture elucidates why the careers of the likes of 
Erich Salomon, Alfred Eisenstaedt or Felix H. Man, which began at the end 
of the 1920s, would be unthinkable without these pioneers. 
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Exhibition Texts 

Introduction 

At the beginning of the 20th century, photography entered the world of 
newspapers. It changed the press landscape and the perception of reality. At 
the same time, press photography became established as a genre of its own. 
Taking the example of the “Berliner Illustrirte Zeitung” (BIZ), the leading 
illustrated weekly from the printing house Ullstein Verlag, the exhibition 
traces this development over the years. Since the 1890s, the publisher had 
advanced the technical development of photo printing. This provided 
decisive impulses for the emergence and professionalization of German 
photo journalism. The BIZ was published by Ullstein from 1894 to 1945. As 
the most widely read popular weekly in Germany, the BIZ reached a 
circulation of almost 2 million copies. With its wide range of topics and its 
photos from famous photographers and leading photo agencies, it reached 
broad sections of the population. 

The exhibition focuses on analogue photographs from Ullstein’s photo 
archive, founded around 1900, most of which were published in the BIZ. 
These historic prints show how photography was employed, adapted and 
altered in everyday editorial practice. Today we take it for granted that we 
see and experience the world in pictures. The unlimited availability of digital 
photos has changed our viewing habits and the way we deal with the 
medium of photography. The exhibition brings us back to the analogue 
source of our current flood of digital images. 

All of the photographs on display come, if not otherwise indicated, from the 
photographic collection of ullstein bild in Berlin. 

 

The “Berliner Illustrirte Zeitung” in the German Empire, 1894–1918 

Magazines and newspapers illustrated with wood engravings based on drawings 
had been published in Germany since the middle of the 19th century. But it was 
only the new inexpensive autotype technique, developed around 1880, that made 
it possible to print photographs in magazines on a large scale. In keeping with the 
disposition of the time, the photos showed the unvarnished truth and gradually 
replaced the traditional press drawings. The “Berliner Illustrirte Zeitung” (BIZ) 
embraced this development. In 1894, the publisher Leopold Ullstein (1826–1899) 
bought the weekly. He quickly turned the BIZ into the most widely read illustrated 
paper in Germany. This success was achieved through new sales methods such as 
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single issues sold at 10 pfennigs apiece and current photo reports for a wide 
readership on such varied topics as politics, culture, entertainment and sensations. 
The increasing demand for pictures benefited the creation of a new profession: the 
press photographer. Photo agencies were founded that supplied the BIZ with 
numerous photographs. 

 

Tradition and Modernity, 1919 to 1933 

Under its long-standing editor-in-chief Kurt Korff (1876–1938) the “Berliner 
Illustrirte Zeitung” became the most popular German illustrated weekly and the 
publisher’s greatest financial success. The BIZ was able to realise Korff’s concept: 
“to keep showing something new”, to entertain, but also to convey knowledge. 
Noted photographers and well-known photo agencies published their works in the 
BIZ. The 35mm camera supported the development of modern photojournalism 
and photoreportage, which became an important stylistic device of press 
photography. It shaped the look of the “Illustrirte”. With the maxim 
“Entertainment for Millions” the weekly gained readers from all social classes and 
achieved its highest circulation in 1931 with 1.9 million copies. In distinguishing 
itself from the political party press, the publishing house and its BIZ remained true 
to the concept of political moderation, despite criticism from left and right. 
However, this position did not save the publishing house from being seized by the 
Nazis in 1933. 

 

The “Third Reich” and the Second World War, 1933 to 1945 

With the “seizure of power” the National Socialists began reshaping the German 
press landscape in keeping with their ideology. The “Schriftleitergesetz”, enacted 
in 1934, was a law that enabled the regime to control the media and that banned 
Jews from owning or working departments. The Ullstein family and numerous staff 
members had to emigrate. The Ullstein Verlag was “Aryanised” through a 
compulsory sale in 1934 and renamed “Deutscher Verlag” in 1937. The BIZ also 
gradually began transforming itself: after an early commitment to the Nazi 
regime, it slowly started to publish more explicit and offensive propaganda. Its 
reporting was flavoured with the cult of the “Führer” Adolf Hitler and other leading 
Nazi politicians, and with overt anti-Semitism. Although forced to conform 
politically (“Gleichschaltung”), the BIZ under its editor-in-chief Harald Lechenperg 
(1904–1994) was able to retain its character as a popular entertainment weekly. 
With the outbreak of the war in 1939, pictures and stories from the front and the 
battles provided by Wehrmacht propaganda companies dominated the coverage 
in the BIZ.  
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Photography as Material 

The supposedly authentic and objective medium of photography had barely found 
its way into the illustrated magazines around the turn of the century when the 
picture departments began reworking the photos for their own purposes. By 
cropping and retouching the photos they achieved more interesting effects, 
clarified the content or adapted the formats to the layout. The message of the 
pictures could also be changed or even turned into its opposite through the use of 
a text. Starting at the latest with the First World War, reworked photographs were 
used as propaganda. As soon as the press had been forced to conform to the Nazi 
party line, tendentious and manipulative picture captions or combinations of 
photos served to convey the Nazi ideology. 
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The Invention of Press Photography.  
From the Ullstein collection 1894–1945. 
 
 
Dates and Facts 
 
Place Deutsches Historisches Museum 

Exhibition Hall 

Running time 23 June to 31 October 2017 

Opening hours daily, 10 am to 6 pm 

Admission Free admission up to 18 years 
Day pass 8 €, reduced 4 € 

Information 

 

Deutsches Historisches Museum  
Unter den Linden 2 | 10117 Berlin 
Tel. +49 30 20304-0 | Email: info@dhm.de 

Internet www.dhm.de/ausstellungen 

Exhibition surface area  ca. 550 m², upper floor Exhibition Hall 

Exhibition size ca. 345 objects 

Overall direction Ulrike Kretzschmar 

Project heads and curators Carola Jüllig, Deutsches Historisches Museum 
Dr. Katrin Bomhoff, ullstein bild 

Exhibition design Werner Schulte, Nadine Rasche 

Publication (in German) Die Erfindung der Pressefotografie 
Aus der Sammlung Ullstein 1894-1945 
Hatje Cantz Verlag GmbH 
208 pages, 210 illustrations 
ISBN 978-3-7757-4324-2 
€ 19,80 
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Organisers A joint exhibition of ullstein bild /  
Axel Springer Syndication GmbH and the 
Deutsches Historisches Museum 

Sponsor Made possible by the Federal Government 
Commissioner for Culture and the Media 

Media partner 

 

Berliner Morgenpost 
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Walter Gircke, Government troops on top of the Branden-
burg Gate, January 1919
© ullstein bild

4

Waldemar Titzenthaler, Canteen in a Prussian barracks, 1898
© ullstein bild

1 Zander & Labisch, Anton von Werner and Adolph von 
Menzel, Berlin, 1900
© ullstein bild

2

Otto Haeckel, Reichstag delegate Hermann Dietrich with a 
crocodile he shot, German East Africa, 1906
© ullstein bild
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Max Ehlert, Arrival of Adolf Hitler at the harvest festival on 
the Bückeberg, 6 October 1935
© ullstein bild

8

Yva, The actress Hertha Schroeter at a fancy-dress party, 
1928
© ullstein bild

5 Martin Munkacsi, Couple in a kayak, 1929
© ullstein bild

6

Erich Salomon, Clara Zetkin in conversation in the Reichstag 
building, Berlin, 1930
© ullstein bild
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Eric Borchert, Grenadiers in a bunker site near Tobruk 
(Libya), 1941
© ullstein bild

9 Brown Brothers, Workers constructing the Woolworth Buil-
ding in New York, 1912
© ullstein bild

10


	0. Title
	1. Erfindung der Pressefotografie_Englisch
	2. Begleitprogramm_Englisch
	Aus der Sammlung Ullstein 1894–1945
	Die Erfindung der Pressefotografie.

	3. Exhibition Texts_Englisch
	Aus der Sammlung Ullstein 1894–1945
	Die Erfindung der Pressefotografie.

	4. Daten und Fakten_Ullstein_Englisch
	Ullstein_Pressebilder_Engl

